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Because we want to
preserve our basic living
conditions!
































































District of Neumarkt in der Oberpfalz

...................................................................................................

Landrat
Albert Lohner

131.100 inhabitants

1 344 km?
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Tradition und Innovation

Zukunftsregion Landkreis Cham

7~

%ste Aussichten

LANDKREIS CHAM
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Networking

Participation of citizens in the development of their region
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LAG im Landkreis Cham
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Comprehensive Communication Strategy

Umbrella logo with the slogan “Best Perspectives”

— Location quality brand
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LANDKREIS cham  intensive promulgation through enterprises, municipalities,
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associations and other organisations

Ambassador strategy

“The most important promotion for the Cham district are we
ourselves”

Public relations through personal contacts of enterprises,
politicians, members of associations, private persons ...
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Different persons represent the district of Cham as
ambassadors.

For this they use business and private contacts.

They are supported by ambassador business cards
and information material.

The ambassadors are regularly supplied with
updated information.

The ambassador strategy is again and again the
focus of media and radio.
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Quarterly newsletter
sent by email or fax



